
 

FMC Agro UK, Fundatis® herbicide, powered by Isoflex® active 
Product Photo Competition Terms and Conditions 
Participation in the FMC Fundatis® herbicide, powered by Isoflex® active product 

prize draw by entering and submitting your personal details, is being run by FMC 

Agro UK (“FMC”) and is governed exclusively by these terms and conditions. 

1. THE PROMOTER 
 
a. The promoter of this prize draw is FMC. For any queries regarding the offer, 

please contact FMC at +44 (0)1244 537370 or fmc.agro.uk@fmc.com. 

b. Participants are deemed to have accepted and agreed to be bound by these 

terms and conditions upon entering and submitting their personal details. FMC 

reserves the right to refuse entry or refuse to award a prize to anyone in breach of 

these terms and conditions. 

2. WHO CAN ENTER 

a. The prize draw is open to residents of the United Kingdom aged 18 years or over, 

except employees of FMC, their families, agents or any third party directly 

associated with administration of the prizes. FMC reserves the right to verify the 

eligibility of all entrants. 

b. In addition, FMC reserves the right to exclude individuals from participation at 

its own discretion if there are legitimate reasons, for example: 

i. in the event of manipulation in connection with access to, or implementation of the 
prizes. 

 
ii. in the event of a breach of these terms and conditions. 
 
iii. in the event of dishonest conduct; and 
 
iv. in the event of false or misleading information in connection with participation in 

the prize draw. 

c. Only one entry per person is permitted. It is strictly forbidden to use 

multiple email addresses or phone numbers to increase the chances of 

winning a prize. 

d. No automated, bulk or third party entries are permitted. 
 
e. If a participant is restricted in their legal capacity, the consent of their legal 

representative is required. 
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3. HOW TO ENTER 

a. To enter the prize draw, participants must complete and submit the official 

entry form, including all required personal details during the promotional period. 

b. Participants must provide a brief description of the image and the location 

where the photograph was taken.  

c. Every individual who completes the official entry form within the entry window; 

registers their interest to receive FMC portfolio product updates and information 

on Fundatis® herbicide, powered by Isoflex® active from FMC via email or SMS. 

d. The prize draw is free to enter and no purchase is necessary. 

e. Only one entry per person is permitted. Multiple entries from the same 

individual will be disqualified. 

f. The prize draw will open on October 5th 2026 and close at 11:59 pm on 

November 30th 2026 (the "Competition Period"). Entries must be submitted during 

this period to be eligible for the prize draw. Any entries received before the opening 

date or after the closing date and time will not be accepted. Once the Competition 

Period has ended, the entry form will be closed and no further entries will be 

permitted. FMC reserves the right to amend the competition period where 

necessary. 

g. FMC accepts no responsibility for entries not successfully completed due to a 

technical fault, technical malfunction, computer hardware or software failure, 

satellite, network or server failure of any kind. 

4. THE PRIZE 

a. There will be three (3) winners in total. Each winner will receive one (1) YETI 

Tundra® 45 Cool Box. 

b. The YETI Tundra® 45 Cool Box is non-transferable and non-refundable and may not 

be exchanged for cash or any other prize. FMC reserves the right to substitute 

the prizes with prizes of equivalent or greater value. 

5. PRIZE ASSIGNMENT 

a. Entries will be judged by a panel appointed by FMC. 



 

b. Entries will be assessed based on image quality, creativity, relevance to the 

competition theme and demonstration of pink weed control within winter wheat 

or winter barley.  

c. The three winning entries will be selected within 28 days of the prize draw 

closing date. 

d. The individuals selected will be notified by telephone or email using the contact 

details provided at the time of entry within 28 days of the prize draw closing. Entrants 

are therefore required to check their phones and emails at regular intervals.  

e. The prize (a YETI Tundra® 45 Cool Box) will be sent directly via post (to each 

winner after notification and verification of their win). The prize will be sent directly to 

the postal address provided by the winner. FMC accepts no responsibility for prizes 

that are lost, delayed, misdirected, or damaged in transit. 

f. If the winner cannot reasonably be contacted or fails to provide a valid UK postal 

address within 28 days of notification, FMC reserves the right to withdraw the prize 

and select an alternative winner. 

g. The purchase of products or services of FMC will not affect the outcome of the 

prize draw under any circumstances. 

 

6. PRIZE REDEMPTION AND RESTRICTIONS 

a. FMC reserves the right to hold void, cancel, suspend, or amend the prize draw 

where it becomes necessary to do so. This applies in particular to any reasons that 

would disrupt or prevent the prize draw from running as planned. 

7. DATA PROTECTION AND PUBLICITY 

a. FMC must either publish or make available information that indicates that a valid 

award of the YETI Tundra® 45 Cool Box took place. To comply with this obligation 

FMC will send the surname of each of the entrants and to anyone who emails 

hannah.towler@fmc.com or writes to Hannah Towler, Marketing Communications 

Manager, FMC Agro Ltd, Rectors Lane, Pentre, Deeside, Flintshire, CH5 2DH 

(enclosing a self-addressed envelope) within one month after the closing date 

stated in paragraph 3(f). 
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b. If an entrant objects to their surname being published or made available, please 

contact FMC at hannah.towler@fmc.com. In such circumstances, FMC is still be 

permitted to provide the information and entrants’ details to the Advertising 

Standards Authority on request. 

c. Personal data supplied during the course of this promotion will only be 

processed as set out in FMC’s Privacy policy https://ag.fmc.com/uk/en/privacy-

policy 

d. By entering the prize draw, participants agree to FMC’s use of their personal 

data for the purposes of administering the prize. 

e. By entering, participants grant FMC permission to use submitted photographs in 

marketing materials, social media, websites, newsletters, presentations and 

advertising.  

f. Participants confirm they own the copyright to the submitted image. 

8. LIABILITY 
a. In so far as is permitted by law, FMC, its agents or distributors will not in any 

circumstances be responsible or liable to compensate the winner or accept any 

liability for any loss, damage, personal injury or death occurring as a result of 

taking up a prize except where it is caused by the negligence of FMC, its agents or 

distributors or that of their employees. Entrants’ statutory rights are not affected. 

b. FMC gives no representations or warranties about the quality or suitability of any 

prize. FMC accepts no liability for any prize which is lost, delayed or damaged via 

post for reasons beyond its reasonable control. 

c. FMC will not be liable for any failure to comply with its obligations relating to the 

prize draw where that failure is caused by something outside its reasonable control 

(including but not limited to weather conditions, fire, industrial action, war, political 

unrest, riots or changes of law). 

9. GENERAL 
 
a. FMC reserves the right to withdraw, suspend or amend this prize draw for reasons 

outside its reasonable control or any technical or other difficulties which might 

compromise its integrity, with no liability to any entrants. 
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b. FMC’s decision on any aspect of this prize draw is final and binding 

and no correspondence will be entered into about it. 

c. These terms and conditions and this prize draw are governed by English law. If 

any entrants to this prize draw wish to take court proceedings, then they must do 

this within the courts in the United Kingdom. 

d. AI-generated images are not permitted.  

e. Images must not contain offensive, unlawful or inappropriate content.  
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